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A s the photo editor for a national, award-winning lifestyle 
magazine, I often receive queries from well meaning pho-
tographers who ask to meet with me so I can review their 

portfolio. What the photographer doesn’t know is that I have piles 
of articles to edit, meetings to attend and blog posts to write. In 
short, I don’t have time to meet with you. After chatting with Lara 
White, a wedding photographer with Geoff White Photography 
who has mastered the art of getting published, it’s clear to me that 
she understands the simple principle that more photographers 
should understand. Lara explains, “Editors are really busy and have 
tight schedules. I don’t harass or hound the editors. If it works for 
them, they will choose it.”

When you glance under the Press section of Geoff White Pho-
tography, the vast array of magazines featuring the studio’s work 
is impressive. It’s like a virtual newsstand of magazines: The Knot, 
Celeb Life, Modern Bride, San Francisco Brides, the list goes on. 
Lara is the driving force behind it all. The studio’s images have 
been published in more than 70 different publications worldwide. 
Lara recently published a free e-book called Get Published: A 
Guide for Wedding Photographers, which outlines step-by-step the 
magazine-submissions process. Here, Lara kindly shares her best 
tips, as well as demystifies the process, for all those photographers 
who want to get published.

Jennifer Chen: Why do you think it’s important for photog-
raphers to get their work published in magazines?

Lara White: When you start to get work published, it takes 
your career to the next level. It opens a lot of doors for you. It’s a 
huge accomplishment. You’re able to access an audience of your 
peers because everybody sees those images. Photographers, more 
than anybody else, are reading the photo credits to see who is cur-
rent and at the top of the industry. If your work is out there, you’re 
establishing yourself as someone that’s really good and it takes your 
reputation to a new level.

JC: You suggest making editorial submissions a regular part 
of a photographer’s workflow, but how does a busy shooter make 
time to do this?

LW: We submit quarterly, which makes it manageable for us. It 
takes two days to get preparations and submissions out. It’s a chunk 

of time but it’s fairly low cost and it’s a large piece of our market-
ing. We justify the time due to the amount of increased revenue that 
we’ve received. Wedding planners and venues continue to send us 
more work, specifically because their work has been featured. Since 
they are highlighted, they in turn give the work back to us. What’s 
key to get started is to develop a system. That’s what really made a 
difference for us since we put together an editorial contact spread-
sheet containing all the places we want to [submit to]—magazines, 
newspapers, trade publications and blogs—with contact informa-
tion, submission deadlines and submission requirements. We have 
a system, documented in a step-by-step process that we follow. We 
put together a letter, print out contact sheets and burn images on 
disc. We sit down once a quarter and do the prep work and assemble 
the packages and send them off.

JC: How have you seen your business grow since you started 
submitting?

LW: We are often fully booked and we’ve been able to increase 
our rates significantly. We were lucky to photograph one particular 
celebrity wedding back in 2007 and the couple was really gener-
ous to allow us to use it for publicity. Since that wedding was so 
beautiful and got published, the vendor team got really excited. 
We booked several other celebrity weddings just based on that. It 
really built upon itself. 

JC: For non-wedding photographers, how should they ap-
proach the submissions process? In terms of contacting editors 
(and the right editor) at magazines, what do you suggest?

LW: I check the masthead and look for the features editor or 
editorial assistant. Some times it will be just a generic e-mail to 
contact. I try to follow what is laid out on the Web site or magazine 
initially. I don’t call them to ask them if they have received it or 
bother them in any way because their time is really valuable. Once 
my submissions have been received, I typically get an e-mail back 
that says we’re interested or we can’t use it at this time. We carefully 
harvest all the contact information that we receive and then update 
our spreadsheets so that we have direct e-mails or phone numbers 
for editors. In the future, we send directly to that person. But fol-
lowing the process is more important than a strong relationship 
with editorial assistants because they tend to hop from magazine 
to magazine. I think it’s important to give them what they want, 
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This image was selected as a cover for a cake 
designer trade magazine. Due to the low 

number of editorial submissions the maga-
zine receives, Geoff White Photography has 
been featured in almost every issue printed 

since the studio began submitting. 
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which are great images. 
JC: In your e-book, Get Published: A 

Guide for Wedding Photographers, you 
write that most editors suggest that 75% of 
the images submitted be wedding details. 
Why is there such a high demand for wed-
ding details?

LW: When a bride is planning her wed-
ding, she’s looking for ideas for what she 
can use for her own wedding. So that’s why 
the details are really key so the bride can 
picture her own wedding. Every editor I’ve 
spoken with said ‘...details, details, details. 
Send us more details.’ One of the frustra-
tions with the submissions they receive is 
that submissions for a magazine should 
be vastly different than a presentation of 
images for a bride. In my e-book, I go into 
detail about how to shoot wedding details. 
For example, you may need to stylize the 
details. You may need to group them to-
gether in a visually pleasing way. You want  
the details to look like a product shot that’s 
clean and sells that idea or concept. 

JC: Tell us about your submissions 
process.

LW: I tend to submit heavily. I will 
submit almost every wedding. Editors are 

constantly looking for something different. 
Magazines want to be ahead of the curve. 
You never know what images they will 
choose, or what they need for a particular 
story. For example, once a close-up shot of 
mini cookies was used in a feature on des-
sert bars. It just so happened that this issue 
was the annual “Best Of” issue, meaning 
now my work is featured in the “Best Of” 
issue even though the image itself is ordi-
nary. This is why I submit so much and so 
frequently, as you just never know what 
they might need at any given moment. 

JC: What are your three best tips for 
any photographer to get published? 

LW: Tip one: Submit to smaller local 
publications, trade publications or industry 
magazines. For example, there is a cake 
magazine that comes out in Britain for 
cake bakers. They’re not getting a high level 
of submissions. We’ve gotten published in 
every issue since we started submitting. 

Tip two: Submit frequently. 
Tip three: Submit your wedding or fea-

ture to more than one place because your 
work, if it’s event-related, will get stale 
quickly, so there’s a shelf life for weddings. 
We submit to 30 different places. One 

magazine might pick a cookie shot while 
another chooses a cake shot. 

I’ll send a wedding that has great poten-
tial to be featured to a select group of five 
magazines, and it’s first come, first served. 
So if one magazine says they want it and 
they don’t want it featured anywhere else, 
I would let other editors know that it isn’t 
available. 

One wedding might get different images 
featured, like a story on wedding shoes and 
another on cute kids, so there’s no need for 
exclusivity unless the wedding is chosen as 
a feature. Celeb Life is not a wedding maga-
zine, so they might pick six images from a 
wedding that they want to feature whereas 
another local magazine that’s only for Bay 
Area brides might want some images from 
the same wedding, but since they reach dif-
ferent audiences, there’s not a conflict. 

I tread carefully to maintain relation-
ships, but I’ve never had a concern over 
it. There are a few magazines like Martha 
Stewart that do pay, but most of them do 
not. Wedding photographers are now set-
ting up shots at their own expense in hopes 
of getting published. With that trend hap-
pening, payment options are drying up.
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For weddings, details should make up about 
75% of the submission.  
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JC: Why would you submit images if 
you won’t get paid for your work?

LW: It improves our reputation. I 
wouldn’t do it just to get an image in a 
magazine. When you publicize it and share 
it with the vendor team and the bride, and 
promote it actively through Twitter, Face-
book and your blog, it elevates your studio 
to another level. When you have a wed-
ding featured in The Knot, and then the 
bride sees that same image in your sample 
album, she thinks, “I’ve seen this wedding 
before in a magazine.” It gives you a huge 
edge over your competitors, if you take the 
steps to promote it. 

JC: You mention taking horizontal and 
vertical images and how it gives the maga-
zine layout flexibility. Explain how you 
plan and prepare to shoot wedding details 
and how you get your images ready for 
submission.

LW: When we’re in the planning phase, 
before we arrive at a wedding, we already 
have an idea of what décor to expect so we 
can allot the appropriate amount of time 
to shoot it. If it’s a great escort table with 
the guests’ seating arrangements, those are 
frequently placed in the middle of cocktail 
hour, but if you don’t arrive until after 
Learn to become a master of detail shots (as 
shown here, clockwise from top left) in order 
to increase your chances of being published in 
wedding magazines and blogs. An assortment 
of details related to the theme of the event helps 
editors put a story together. 
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cocktail hour then you’ve missed them. 
You must plan in advance how to cover all 
the details. 

We take shots of each detail—horizontal 
and vertical—then include those in the 
submission. For the magazine’s layout 
they sometimes need an orientation to 
fill a particular spot so if you give them 
both orientations that gives them more 
flexibility. When I first started submitting 
I didn’t do that. I thought they would 
contact me if they needed a horizontal, but 
they won’t. They will move on to another 
submission. 

A common mistake photographers make 
is sending in images that are meaningful 
to the photographer because it was a re-
ally difficult shot to get. The magazine is 
not interested in images that highlight the 
photographer’s skill. Editors are constantly 
searching for images that are going to in-
spire a bride.

JC: What are some things that you wish 
you knew when you first started submitting?

LW: I wish I knew how easy it is. When 
I first started, I hoped that we would get 
published, but I didn’t do anything about it. 

I didn’t submit frequently. I really thought it 
was about who you know. I didn’t know how 
I was going to meet these editors and I saw 
in magazines that certain photographers 
got published over and over. I assumed that 
they had a special relationship and that I’d 
never be able to break in. So I didn’t bother 
submitting, and by not submitting, you’re 
not going to get published. I would’ve start-
ed a long time ago with a quarterly submis-
sions process because part of building that 
relationship is getting editors to see your 
name and your images coming through. 
Even if they don’t find anything they can 
use, it doesn’t mean that they don’t like your 
work. They are getting to know you even if 
you haven’t met them. They are building a 
relationship with your work. 

View Lara White’s work at www.geoff 
white.com and follow her on Twitter at @
LaraWhite.

Jennifer Chen is the associate editor and photo edi-
tor for VegNews Magazine. She has written for ev-
eryday with Rachael Ray, Natural Health, Bust, 
VegNews and Audrey. She is currently working on 
a book with top photographer Bambi Cantrell to be 
published in the summer of 2013 by Amphoto. Fol-
low her on Twitter at @jchenwriter.

You never know what images will be selected by editors for what purpose. Sometimes an image may not be award-winning quality, yet it works for a 
particular feature. The image above was featured in a book called The Knot Ultimate Wedding Lookbook in a section on all-white weddings.

Your free copy of Get Published: A Guide for 
Wedding Photographers is available online at: 
www.photomint.com/getpublished. This guide 
is filled with over 55 step-by-step instructions on 
everything from putting a submission package 
together, tips for building relationships with 
editors, how to create gorgeous detail shots 
and different opportunities for submitting your 
images.


